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W H A T ’ S  S O  I M P O R T A N T  
A B O U T  S T O R I E S ?

•Everyone needs their own 
story to tell

• Stories make your clients 
human

• Stories convey emotion that 
motivates people to action

• That action ultimately funds 
your mission



F I N D I N G  S T O R I E S :  
A S K T H O S E  C L O S E S T  T O  T H E  P E O P L E  

Y O U  S E R V E
Clients  *  Donors  *  Volunteers  *  Board Members



W H A T  M A K E S  A  G O O D S T O R Y ?

• Compelling subject

• Good background information on the subject

• Specifics about the subject’s situation and what caused 
them to need help today 

• Quotes illustrating the person’s gratitude



W H A T  M A K E S  A  G R E A T S T O R Y ?

Great storytelling isn’t about covering all the facts, it’s 
about weaving a narrative around the facts. It’s the small 
details that “humanize” clients.



H O W  T O  C A P T U R E  A  G R E A T  S T O R Y :
T H E  A P P R O A C H

• Dress down

• Be familiar

• Remove barriers

• LISTEN

• Remember, everyone’s 
favorite subject is 
themselves!

• Let the person know how 
their story will help others

• Ease into the tougher, more 
personal questions

• Ask follow‐up questions

•Wait until you’ve built trust 
to ask for a photo or video



H O W  T O  C A P T U R E  A  G R E A T  S T O R Y :
W H A T  T O  A S K

•What, specifically, caused you to need help today?

• Names and ages of all members of the household (even if they’re not present)

• Favorite activities of the kids/family

• Dreams/goals for the future

• Specific example of something really hard that 
happened recently

• How the quality of the food will make a difference.

•Write down notes about demeanor, emotions and other things 
besides just the questions and answers 



T H E  M O S T  I M P O R T A N T  Q U E S T I O N  O F  A L L

If you could talk to 
someone who has made 
it possible for you to get 
help here today, what 
would you want to say 
to them in your own 

words?



P H O T O S :  B R I N G I N G  Y O U R  
S T O R I E S  T O  L I F E

• Keep it casual

• Develop rapport before 
asking to take a photo 

• Look for local details

• Take A LOT of shots if you’re a 
beginner. Don’t rush!



P H O T O S :  B R I N G I N G  Y O U R  
S T O R I E S  T O  L I F E

• Don’t be afraid to ask the person to 
change positions, remove glasses, or 
move somewhere with a less 
distracting background

• Try to get healthy food or 
something  program specific in the 
photo

• Be sure to get a signed release 
form!



U S I N G  S T O R I E S  T O  
F U R T H E R  Y O U R  M I S S I O N

• Newsletters
• Fundraising letters
• Thanking your supporters
• Email, website, social media

• Press or media 

• Training new staff/volunteers
• Understanding your clients’ whole 
situation – not just their need for food

• Connecting with clients on a deeper 
level



Y O U R  T U R N !  
I N T E R V I E W  Y O U R  P A R T N E R

• Name/age

• Describe your hometown. If you don’t live there anymore, why did you 
leave?

• Did you always know you would work in hunger relief? Why or why not?

• What do you consider the most defining event in your life so far?

• If today was your last day, what’s one thing would people say about your 
legacy?
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